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Stopping an epidemic

Reaching teens best way
to stem tide of meth abuse

Methamphetamine (meth) is the No. 1 illicit
drug problem in rural America. This doesn’t come
as a surprise to those of us living in Downstate Illi-
nois. For years, the meth threat has been all too real
for us.

The Illinois Meth Project is work-
ing with partners across the state to
significantly reduce first-time meth
use. A large-scale prevention cam-
paign targeting youth ages 12 to 17,
the Illinois Meth Project partners
with law enforcement, community
leaders, substance abuse experts,

STEVE schools, and families to ensure that

MANGE young people never try meth — not
I cven once.

Meth is like a perfect storm in our
rural community because it is accessible, conceal-
able, addictive, and incredibly destructive. In many
cases, the drug is home grown, and once it takes
hold, it affects every corner of our community.

Meth production — a process that can lead to
deadly explosions and hazardous land contamina-
tion — often takes place in agricultural settings.

People who are involved with making meth
often sell and use the drug as well. They spread
meth through their social networks. In our rural
communities, familiarity with the drug’s makers
and sellers can lead to misperceptions about the
drug’s risks, and our young people are particularly
susceptible. Seventy-two percent of people in treat-
ment for meth abuse in Illinois began using at age
17 or younger.

In the hands of teens, meth takes hold quickly.
Make no mistake, methamphetamine is one of the
most addictive substances on the planet. It is not a
drug for experimentation or dabbling, but meth’s
pervasiveness and easy availability have given
many youth in our state the impression that it is
also harmless.

Fully one quarter of teens in Illinois believe that
there is little to no risk in trying meth. Effectively
preventing meth use requires us to close the gap
between perception and reality.

PERSPECTIVES

Facing these challenges, the
[linois Meth Project was
launched at the beginning of
2008 with an eye toward drasti-
cally reducing, and eventually
eliminating, the demand for
meth in our state.

The Illinois Meth Project is
aimed at preventing first-time
meth use, because while most
people struggling with meth
addiction are in their 20s or old-

er, we know that most of those
adult addicts first tried meth in their teens. Stop-
ping first-time meth use prevents a lifetime of emo-
tional and physical destruction.

Our prevention model is unique and has worked
in states with similar demographics facing similar
problems. The Meth Project was conceived and
founded by businessman and Illinois native
Thomas M. Siebel.

Siebel, a successful technology entrepreneur, first
launched the Meth Project in Montana in 2005. At
that time, Montana was ranked fifth in the country
for meth abuse and addiction.

After researching and learning more about meth,
Siebel applied his business acumen to create an
innovative solution to the problem. Instead of
viewing meth as an illegal drug, he viewed meth as
a consumer product that could be “un-sold” in the
marketplace.

Every day, young people are faced with the deci-
sion to try meth. Many perceive benefits in using
the drug but see little to no risk. This is the root of
the problem.

The goal of the Meth Project is to arm teens and
young adults with the facts about methampheta-
mine so they can make well-informed decisions
when presented with the opportunity to try it.

In Montana, the results are impressive: Three
years after the Montana Meth Project first began
operating, there has been a 45 percent decrease in
meth use, and Montana is now ranked 39th in the
nation for meth use.

The Meth Project’s research-based, high-
impact advertising — currently seen in 16 Cen-
tral Illinois counties — graphically portrays
the ravages of meth use.

The saturation-level campaign reaches 70 to
90 percent of teens, three to five times a week
with prevention messaging spanning TV, radio,
billboards, newspapers, and the Internet (see
example).

In addition, the Meth Project conducts peri-
odic surveys and focus group research to more
thoroughly understand attitudes and behav-
iors related to methamphetamine. This
research provides the foundation for the Meth
Project’s messaging and communication pro-
grams.

In the coming weeks and months, the Illi-
nois Meth Project will be visiting schools,
holding community forums, and educating
young people and their parents across the state
about the dangers of meth.

I hope you'll join us. For more information about
the Illinois Meth Project, visit {www.illinoismeth-
project.org}.

Steve Mange is executive director of the Illinois Meth
Project. The Illinois Meth Project was established by the
Meth Project, a national non-profit organization based
in Palo Alto, Calif., aimed at significantly reducing
first-time meth use through public service messages,
public policy, and community outreach.

Farmers rely on ‘cautious optimism’ in turbulent times

Anyone close to American
agriculture knows that “cau-
tious optimism” is a job
requirement for any farmer or
rancher.

The phrase “cautiously
optimistic” often is used by

experts
JOHN HART asked

I |, pre-

guest columnist dict the

future

in difficult times. Gary Stern,
the president of the Federal
Reserve Bank of Minneapo-
lis, recently said he shared
that sentiment regarding the
federal government’s $700
billion rescue plan of finan-
cial institutions.

He said the move should
prove effective, but not with-
out some pain.

Anytime the stock market
makes gains in tumultuous
times, the pundits will say
Wall Street is cautiously opti-
mistic about the financial
outlook. Speakers at the

recent American Farm
Bureau Federation’s (AFBF)
inaugural commodity out-
look conference in Boston
expressed cautious optimism
for both the short-term and
long-term future of American
agriculture.

A clear take-away message
was that agriculture is in
good financial shape, but
there are potential storm
clouds building on the hori-
zon.

By many measures, U.S.
agriculture may be in the
best financial shape ever. For
2008, farmers are expected to
harvest a record net cash
income of more than $100
billion with strong corn, soy-
bean, and wheat prices earli-
er this year pumping in more
cash receipts into agriculture.

For 2009, farm income will
likely retreat from these lev-
els due to lower cash receipts
as well as higher input costs.

Terry Francl, AFBF’s

senior economist, said most
farmers should not have
trouble securing credit for
the 2009 crop, but they still
will need to work closely
with their lenders, carefully
prepare their crop budgets,
and keep a particularly close
watch on their costs in 2009.

Fertilizer costs are expect-
ed to continue to increase,
but pesticide costs should
remain stable due to the
increasing role of biotechnol-
ogy, which has reduced the
cost for some products.

A saving grace for Ameri-
can agriculture is the up-tick
in land values. Francl called
land values the “shock
absorber” for farmers. Land
values are generally high
right now for agriculture, but
just because they went up
this year doesn’t mean they
will continue to climb.

Bob Young, AFBF’s chief
economist, said marketing
will be more important than

ever in the new crop year.
Farmers will need to find
new ways to market their
crops in these challenging
economic times, and they
will have to look for risk-
management tools beyond
hedging.

Indicators also point to
falling corn prices in 2009.
When corn prices fall below
$4 per bushel, farmers face a
real cost-price squeeze,
Young cautioned.

However, the expected
decline in corn prices
should benefit livestock
producers with lower feed
costs, which is a must
because the economic slow-
down is expected to lower
U.S. demand for beef, poul-
try, and hogs.

AFBF’s inaugural com-
modity outlook conference
earned high marks from the
more than 50 economists
and commodity specialists
from 22 states on hand for

the two-day meeting. Atten-
dees gained a comprehen-
sive overview of every sec-
tor of American agriculture
— from fruits and vegeta-
bles to dairy to cotton.

Young said the conference
was designed to bring state
Farm Bureaus together to
share ideas and information
so that they can better work
with the farmers they serve
to market their crops in a
very volatile environment.

Planning already is under
way for the second annual
AFBF commodity outlook
conference next October in
Albuquerque, N.M. At that
time, a look back at 2008
will reveal if “cautious opti-
mism” predictions for agri-
culture were spot on or way
off the mark.

Jon Hart is a director of news
services at the American Farm
Bureau Federation. His e-mail
address is johnh@fb.org.



